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We are the primary membership organization 
for financial planning practitioners who want 
to master the practice of financial planning, 
and who are committed to shaping the future 
of the profession.

We support our members in advancing 
through every phase of their career —
encompassing the business, practice and 
profession of financial planning.

Association Overview



3

• Approximately 500 members

• Total audience of 6,000+ invited to chapter 
events.

• 36% of our members are RIAs, 
representing over 150 firms and $58 
Billion in AUM.

• 47% of our members are Registered Reps 
representing 91 broker dealers.

• 65% of our Broker Dealer members are 
independent.

Association Overview
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Event Overview

Our signature events help you engage our community both in person & virtually, 
generating positive brand awareness, and helping you secure prospects for business.

• Spring & Fall Conferences: Our largest gatherings, formatted as one day symposiums, and traditionally held in April & 
November respectively, these events attract 100-200 members. 

• Education Events: up to 8 additional educational events per year with a mix of webinar and in-person events 
including our Practice Management Summit. 

• Social Gatherings: Two happy hours held concurrently in north & south Jersey every quarter. In the summer, we have 
a larger event called the “Summer Party” which is heavily attended. 

• NexGen & Women's Group Events: These educational and social events are designed and hosted by our special 
interest group leaders, yet with invitations to all, so that attendees have the chance to learn from industry thought 
leaders and each other. 

• D&I Panel Series: These events are held quarterly and designed to share real examples of how companies in our 
industry are positively effecting diversity and inclusion in their culture, hiring and acquisition practices.



2026 Partnership 
Program

20% discount to sponsors that 
pay by January 15th 

10% discount to sponsors that 
pay by February 28th 
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• Preferential exhibitor space & up to 5 attendee passes at each Semi-Annual Conference

• Registration lists provided Pre & Post event on your behalf

• Board Presentations: Two 20-minute presentations to the board of directors during 
board meetings. 

• Board Seat for 2025 (Non-Voting & subject to board approval of the person involved)

• Warm introduction to up to 10 member firms

• 4 email blasts to members per year - limit one per quarter

Premier Partnership
• Keynote speaker at one (1) of FPANJ’s two (2) major conferences

• Special partner breakout session at one (1) of the two (2) major conferences

• Contribution of up 10 pieces of Educational Content in Quarterly Newsletters

• First in line for additional speaking opportunities 

• Logo on signage at every meeting

• Your headshot, logo, information and link to your 
website from FPANJ.org

• Recognition every FPA of New Jersey newsletter

Educate

Engage

Recognize

INVESTMENT
$10,000

Note: Only One Premier Partner per year will be allowed
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• Preferential exhibitor space & 3 attendee passes at each Semi-Annual Conference

• Registration lists Pre & Post events  

• Board Presentations: One 20-minute presentation to the board of directors. 

• Warm introduction to 5 member firms 

• 2 email blasts to members per year - limit one per quarter

Platinum Partnership
• Special partner breakout session at one (1) of the two (2) major conferences

• Contribution of up 5 pieces of Educational Content in Quarterly Newsletter

• Second in line for additional speaking opportunities 

Educate

Engage

Recognize

INVESTMENT
$7,500

• Logo on signage at every meeting

• Your headshot, logo, information and link to your website from FPANJ.org

• Recognition every FPA of New Jersey newsletter
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• Preferential exhibitor space & 2 attendee passes at each Semi-Annual Conference

• Registration lists provided post-event

• Warm introduction to 1 member firm

• 2 email blasts to members per year - limit one per quarter

Gold Partnership
• Contribution of up 3 pieces of Educational Content in Quarterly Newsletter

Educate

Engage

Recognize INVESTMENT
$6,000

• Logo on signage at every meeting

• Your headshot, logo, information and link to your website from FPANJ.org

• Recognition every FPA of New Jersey newsletter
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• One (1) A-La-Carte event (Happy Hour, etc) 

• Attendance to One (1) of the major FPANJ conferences.

• Two (2) email blasts to members per year - limit one per quarter

Silver Partnership
• Contribution of up 3 pieces of Educational Content in Quarterly Newsletter

Educate

Engage

Recognize

INVESTMENT
$3,000

• Logo on signage at every meeting

• Your headshot, logo, information and link to your website from FPANJ.org

• Recognition every FPA of New Jersey newsletter
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À la carte Events
(Complimentary & Automatic Silver Partnership)  

• Annual Board Retreat 

• Portions of Larger Events: 

• Music for social gatherings, 

• book giveaways, 

• Breakfast / Lunch / Meals at conferences, etc.

•  Ex-President’s Dinner 

• Physical Mailing List & Email List Rentals  

• Exhibitor’s table at conferences & chapter events

• Private Receptions for target audience: DE&I Dinners, 
Next Gen, Women’s group events, etc. 

• Social Gatherings: Happy Hours, Summer Party & Top 
Golf Outings 

Historical  À la carte Events 
• Create your own event! We’re open to ideas on how to best 

work together. 

Have something else in mind? 

• Minimum Spend of $2,500

• We can spread your investment over a few different events 

• We can customize something just for your firm

Considerations:
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Dennis Huergo
Director of Strategic Alliances

Kristin Beane
Executive Director

To join our team, and/or for 
questions about our program.

Email: DHuergo@wealthenhancement.com

Email: kristin@fpanj.org
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