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Published since 1979, this award-winning, members-only monthly digital publicationis
considered the gold standard for credible thought leadership for financial planners.




Journal,

Financial Planning.

ABOUT THE JOURNAL

The award-winning Journal of Financial Planning is a top-rated FPA
member benefit.

Published monthly, the Journal is unique in the marketplace by WAYS TO DIVERSIFY

STOCK POSITIONS
providing peer-reviewed research and practitioner thought 1
leadership that meets the specific needs of our audience. REsERCH:

The Effect of

Clients' Savings
Rules .7

A digital-only publication, the Journal can be accessed by readers in
three unigue ways:
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Ads run in the page-turner and app versions of the Journal.
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Earn CE credit in this iss|
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JFP RESEARCH QUARTERLY (PRINT)

The Journal of Financial Planning launched a print publication
in 2023 to give members another way to engage with valuable
financial planning insights.

JFP Research Quarterly is a high-quality, full-color print - e * : gﬁial%%lof
publication that provides members with the peer-reviewed ' \ 18
research from the Journal of Financial Planning. Members

don't have to do anything to receive this special publication;
all active FPA members with an up-to-date address on file
will automatically receive the print edition in their mailbox.

Y,

By popular
demand!

Average quarterly distribution: 14,000+*

*According to Journal Circulation and Brand Report 1/1/24 through 6/30/24.
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JOURNAL READERSHIP*

17,500+ @ 105,355 38,000

Monthly Member Total Average Average Page Views
Circulation Monthly Distribution Per Issue

]Oural of

Financial Planning,
| What Beneficial

hip Means for
p(:\ientfs o

625 8:39 16

Average Ad Views Average Engagement Average Pages
Per Issue Per User (min) Per Session

*According to Google Anyaltics 4 and the Journal Circulation/Brand Report 1/1/24 through 6/30/24.
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Dr. Brad Klontz, Psy.D., CFP®

“The Journal is an excellent
resource forintegrating the
practice with the science of
financial planning.”

TOP-RATED

MEMBER BENEFIT

Lisa Kirchenbauer, CFP®

“The Journal has helped me
become a better planner, a

better business owner, and,
at times, a better person.”

)

Bill Harris, CFP®

“The Journalis my Bible for
relevant, timely financial
planning.”
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2025 EDITORIAL CALENDAR

INSURANCE/RISK MANAGEMENT HEALTHCARE AND FIN. PLANNING

Our al of

COLLEGE PLANNING MARKETING Financial Planning.

IS IT TIME FOR
RETIREMENT PLANNING DIVORCE PLANNING INDIVIDUAL
INVESTORS

TO LOOK BEYOND
THE TRADITIONAL

60/40

ETHICS AND THE PROFESSION TAX PLANNING
PORTFOLIO?...

Earn CE creditin
this issue ..

FINTECH SERVING A DIVERSE INDUSTRY

RESEARCH: Guaranteed Income and Optimal Retirement Glide Paths .7

TRENDS IN INVESTING CHARITABLE PLANNING
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2025 RATE CARD
JOURNAL OF

F’NA NC'A L Two-Page Spread 16.36" x 10.46" $4,300 $3,800 $3,400 $3,200
PLA NN'NG Full Page 7.96"x 10.46" $2,500 | $2,300 | $2,000 | $1,700
6.875" x 4.25"(H)
Half Page 3.15" x 8.5 (V) S1,700 S1,400 $1,100 $1,000
Digital Skyscraper (One Placement/Issue) 120 x 600 pixels S900 S900 S700 S700
: .. 7.96" x 10.46"
Sandwich (Full Page and Digital Skyscraper) 120 x 600 pixels $3,200 $3,000 $2,500 $2,200
Optional Video and GIF Elements
Two-Page Advertorial* 16.36" x 10.46" $8,600 $8,100 S7,600 $7,100
$1,000
Make your‘ ad Stand OUt! Enhance your d|g|ta| One—Page Advertorial* 7.96" x 10.46" 84,600 84,100 83,600 SS,]OO

ad with video and GIF elements. Embed a video
with YouTube orlayer a moving image to
attract readers’ attention to your message.

Premium Placement: Add $2,500 to any amount above if premium placement is desired.
*Advertorial Premium Placement: Add $5,000 to any amount above if premium placement is desired.
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2025 RATE CARD

JFP RESEARCH
QUARTERLY

Two-Page Spread 16.25" x 9.875" $8,000 $7,500 S7,000 $6,500
Full Page 7.375" x 9.875" S4,000 S3,500 $3,000 S2,500
Are you interested in custom,
premium Options? Let's chat! One-Page Advertorial 7.96" x 10.46" S4,600 S4,100 S3,600 S3,100
Print publishing offers unique high-impact
. Two-Page Advertorial 16.36" x 10.46" $8,600 $8,100 S7,600 SYALY
opportunities to make your brand pop.

Let's explore those options!

Premium Placement: Add $5,000 to any amount above if premium placement is desired.




JOURNAL TWO-PAGE SPREAD

Specifications:

e High-resolution PDF format

e Size:16.56" x 10.46"

e Provide alink with or without UTM to your
website and/or content

"One often overlooked tool in refifement planning is the reverse
mortgage. In today's post-pension world, no retirement income plan is

Ad Rate:
e Ix:S4,300

complete without considering the strategic use of a reverse mortgage.

It's time for financial planners to embrace this powerful tool and
incorporate it into their clients’ comprehensive retirement plan.”
- Walter C. Young (11, MBA, RICP
Wlter Young it a Financial Reprecentative and author of “The Sth Option: Why Your Retirement Plan
Won'T vk the Wy Yo Thenk & WORL ™ Walter recommandod that s client ulilize o portion of s hame

wopty with & rieverse mortgage [oan Now his chent can manage s retirement with more cantrol, comfort
confidence. and increased cash fow

of Amiriza i an aificial providet of fret mongage
i i0 the Financisl Planning Atsocation (FRA]
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m FIMANCE «f AMERICA

Elevate Your Client’s
Retirement Plan
Using Housing Wealth

Owver 11,000 Americans turn 65 every day, and many have a powerful
asset for improving their retirement plans — their home equity.®
Whether it's covering medical expenses, diversifying investrments, or
upgrading lifestyles, a reverse mortgage from Finance of America can
empower your clients in or nearing retirement to maximize their next
phase of life, with loans up to $4M.**

For more information or to have a loan officer
illustrate a scenario for your client:

@ Call us: §88:580:6895
& Email us: sirategiesi@financeofamesicacom

Steve Resch r l l Gabrielle Gregoline
14
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JOURNAL FULL-PAGE AD

Specifications:

e High-resolution PDF format

e Size:7.96"x 10.46" \

e Provide alink with or without UTM to your / Claim YOUI‘
e

website and/or content i N
/ Free Trial

Carson Coaching Online

°
Ad Rate: |
Sign up now to get 10 days of FREE access to hundreds

of industry-leading, on-demand practice management

resources through Carson Coaching Onling! Learn how to / f:’ ; X'traCkemm +$".H

grow your advisory firm, your team and your bottom line, at P =
A =
® 1 X : S 2 / 5 O O whatever pace works for you. f,/ 7 \ : b 'I"f-"'h
Vi
r
Register Now < CARSO N/_.
=3 v
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JOURNAL HALF-PAGE AD

Specifications:

References

e High-resolution PDF format

o Size:6.875"x4.25"(H) | 3.15"x8.5"(V)

e Provide alink with or without UTM to your
website and/or content

Discover the Latest
Investment Trends:
Download the 2024
Trends in Investing
Report!

Compliance Services

Ad Rate: tailored to fit your

specific needs
e 1x: S1,700




JOURNAL SKYSCRAPER

Specifications:

e High-resolution PDF format

e Size: 120 x 600 pixels

e Provide alink with or without UTM to your
website and/or content

Ad Rate:
e 1x: S900

Journal,

Financial Planning.

MEMBERS, TAP HERE % FOR AN OMLINE MOBILE-FRIENDLY TABLE OF CONTENTS
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JOURNAL FULL-PAGE SKYSCRAPER SANDWICH

FPA will 'sandwich’ content between your brand with
a full-page ad and skyscraper placement.

Specifications:

e See quidance for sandwich ad

Ad Rate:
e Ix: S3,200

¢Money

MONEY
MATTERS,

SIMPLIFIED

o Vg
(@]

By L%,

TARF HERE % FOR AN OMLINE MODILE-FRICHDLY TADLE OF COMTCENTS

A

eMoney

IEENIERIAGIE!
THE POWER OF
PLANNING &
MARKETING

Today, clients expect more. Differentiate your
practice with client and advisor experiences
designed to promote engagement and build trust

The righl bach baols will equip you ko delivar Ehe righl massage, al the right times.
ta thia right panple With a siresmiined, clan-ceninic approach, you' empowar
paophs to actively engage and participate in their financial planning jourrey
whilbe ol graw your Business.




JOURNAL ADVERTORIAL

Specifications: Y
: : B What is the AHA
e High-resolution PDF format B W\ professional

e Cannot look like a Journal article
e Cannot be Whitman font
e Must be 1or 3 columns per page
e Must be labeled as “Advertorial” or "Sponsored Content”
in small text at the top or bottom of the page
o Size:
o Full page: 7.96"x 10.46" | Spread: 16.36" x 10.46"
e Provide alink (with or without UTM)

Grow your practice while helping save lives.

Connect with clients on a deeper level.

Ad Rate:
e Two Page: S4,600 | One Page: $2,800

Advisor Network?
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Utilize tumkey solutions for gifts of non-cash assets.

Receive the latest tax and legislation news on giving.

Why do donors choose the American
Heart Association?

Focused solutions and
lifesaving results.

Showing gratitude with a
personalized touch.

Join the Network now at Heart.org /A
Together, we will save more lives.




JOURNAL TITLE SPONSORSHIP

Catch the attention of FPA members with a mini takeover of a monthly issue. .

Package Includes:

e Premium two-page ad spread placed on the inside front cover

e One full-page ad
e Three skyscraper ads JOUI'HEIL.;-

Financial Planning
L 1=]-]

e "Powered by" branding in up to four “"Weekly Wrap” emails sent to all
members throughout month

e "Powered by" highlight in one monthly SmartBrief (16,000 subscribers)

e "'Powered by" email to subscribed journalists announcing sponsored
monthly issue

Ad Rate:
e Ix: S10,000
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FPA Memnbers....
It i% Open Enroliment timel

Check out the enhanced FPA Long-term Disability plan!
Far sctive FPA members and thelr employees.
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JOURNAL NEXT GENERATION PLANNER

Reach new financial planners—young planners and career
Planner . i

changers—in this monthly multi-article section in each issue -

2 ,--'“ ®,  Forging aPath Forward
o

of the Journal of Financial Planning.

Package Includes:

e One full-page ad opposite the lead page of the section
e One full-page ad at the end of the section
e One skyscraper ad within the section

Ad Rate:
e 1x: S5,000
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JOURNAL NEXT GENERATION PLANNER

NETWORKING RELATIONSHIP MANAGEMENT

Get Invo!ved wnth FPA NexGen
bout a

GtSt td

PROFESSIONAL DEVELOPMENT BUSINESS DEVELOPMENT F I grﬁNﬁAéNr
COMMUNICATION FINTECH =

STEPPING INTO LEADERSHIP STARTING YOUR OWN FIRM

FINANCIAL WELLNESS/WELL-BEING SERVING A DIVERSE INDUSTRY

MARKETING BUILDING A NICHE
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JOURNAL EMAIL ADS — NEW!

Monthly e-newsletter sent to 15,000+ FPA members with
an 18% open rate and 3% click rate.

Specifications:

e One 728 x 90 pixels leaderboard at the top of the email

e Provide alink with or without UTM to your website
and/or content

e Sent to all FPA members on the first of the month to
announce the latest issue of the Journal

Ad Rate:
e Ix: S3,500
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Ad Materials Due

January February March April May June July August September October November December Jazr;t;asry
12/5/24 1/8/25 2/5/25 3/5/25 417125 SYASTIAS) 6/5/25 ASTVAS) 9/8/25 10/6/25 11/5/25 12/8/25
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60/40

PORTFOLIO?...

Earn CE creditin
this issue ...
Planner..

RESEARCH: Guaranteed Income and Optimal Retirement Glide Paths sn.

MEMBERS, TAP HERE ‘ FOR AN ONUINE MOBILE-FRIENDLY TABLE OF CONTENTS.

1~ FPA ANNUAL CONFERENCE 2024 REGISTRATION OPEN NOW 5y
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REVERSE MORTGAGES
AND RISING INTEREST RATES ..

Planrier.

Life knsurance Pram H o
Earn CE credit in this issue

MEMDERS, TAP HERE % FOR AN ORNUINE MOBILE-FRIENDLY TABLE OF CONTENTS
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What Beneficial
Ownership Means for
Small-Bi

z Clients ..

RESEARCH:

Cust: Trust
and Satisfaction
with Robo-Adwviger

Technology
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'BEYOND THE NUMBERS

ASSISTING CLIENTS WITH LTC CONCERNS
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PRODUCTION SCHEDULE

Quarter/Season Spring Summer Fall Winter

Ad Materials Due 2/26/25 5/28/25 8/27/25 11/20/25
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LET'S CONNECT!

FPA is proud to be a partner in planning for our
members, and we look forward to being your
partnerin helping drive awareness of your brand
among the financial planning community.

If FPA's publications are a fit for you, or you have
other ideas you want to explore, please contact us.

We look forward to partnering with you!

CONTACT US {
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Let's connect about your company's
goals and how we can help!

' strategicpartnerships@onefpa.org
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