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ABOUT THE JOURNAL

The award-winning Journal of Financial Planning is a top-rated FPA
member benefit.

Published monthly, the Journal provides timely content that
includes peer-reviewed research papers and practitioner articles.

A digital-only publication, the Journal can be accessed by readers in
three unigue ways:

w (Smmm) AR
B APP
pr \"Ik

Ads run in the pager-turner and app versions of the Journal.




JOURNAL READERSHIP*

18,000+ @ 4,300+ 580+

Average Ad Views

Monthly Average Page Views

Distribution Per Issue Per Issue

*According to Journal Circulation and Brand Report 7/1/23 through 12/31/23




Dr. Brad Klontz, Psy.D., CFP®

“The Journal is an excellent
resource forintegrating the
practice with the science of
financial planning.”

TOP-RATED

MEMBER BENEFIT

Lisa Kirchenbauer, CFP®

“The Journal has helped me

become a better planner, a
better business owner, and,
at times, a better person.”

Bill Harris, CFP®

“The Journalis my Bible for
relevant, timely financial
planning.”
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2024 EDITORIAL CALENDAR

BEHAV'ORAL FlNANCE RET'REMENT PLANN'NG This issue is powered by A“ianz @

FINTECH SERVING BUSINESS OWNERS Journal

Financial Planmng@_.
COLLEGE PLANNING LONGEVITY AND LTC PLANNING

ETHICS AND THE PROFESSION TAX PLANNING

FINANCIAL WELLNESS SERVING A DIVERSE INDUSTRY

FPA Next Generation
Planner p2s

RESEARCH:
Optimizing After-Tax
Earn CE credit Legacies for Multiple
in this issue po7 Beneficiaries o7
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Optional Video and GIF Elements

$750

Enhance your digital ad with video and GIF
elements! Embed a video with YouTube or
layer a moving image to attract readers’
attention to your message.

Ad Size
Two Page Spread (Run of Issue) 16.36" x 10.46" S3,750 S$3,300 $3,000 S2,800
Full Page 7.96" x 10.46" S2,250 $2,000 S1,750 $1,500
Half Page 6.88" x 4.75%" $1,500 $1,250 $1,000 S900
Digital Skyscraper (Two Placements/Issue) 120 x 900 pixels S800 $800 S600 S600
Sandwich (Full Page and Digital Skyscraper) 1;0959):J]Oop?fels $2,400 $2,250 $2,000 $1,850
Two Page Advertorial 16.36" x 10.46" $4,000 S3,750 $3,500 $3,250
One Page Advertorial 7.96" x 10.46" $2,500 $2,250 $2,000 S$1,750




JOURNAL TWO PAGE SPREAD

Specifications: =
A Members. .. _ FPA Members...

It is Open Enrollment time! It is Open Enrollment time!

e Deliveredin ahigh-resolution PDF format.

e Size:16.36" x 10.46".
e Provide alink with or without UTM to your

website and/or content.
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JOURNAL FULL PAGE AD

Specifications:

e Deliveredin ahigh-resolution PDF format.

e Size: 7.96"x 10.46".
e Provide alink with or without UTM to your

website and/or content.

Prosper Through Market Volatility
with FREE Access to Carson

» Market Volatility Checklist

Log in to Carson Coaching Online today through
the FPA website.

S

Allianz ()

REGISTERED INVESTMENT ADVISERS (RIAs)

Help your clients address the
uncontrollable risks in retirement and

DOWNLOAD our NEW cose study today




JOURNAL HALF PAGE AD

Specifications:

e Deliveredin ahigh-resolution PDF format.

o S i Z e : 6 . 8 8” X LI' . 7 5” o :::tr:lms:;; Your Personal and Proiesslm;a; ;isslon W:hat outcomes ;\"\Hp_\u provide toyour clients?
e Provide alink with or without UTM to your '

website and/or content.

@ Seeds Investor

Introducing investing
as an experience.

Advisors know experience matters.
...Investing shouldn’t be the exception.

Differentiate your practice and
improve client satisfaction.

g | November 2023




JOURNAL SKYSCRAPER BANNER

Specifications:

e Deliveredin ahigh-resolution PDF format.

e Size: 120 x 600 pixel.

e Provide alink with or without UTM to your
website and/or content.

MEMBERS, TAP HERE % FOR AN OMLINE MOBILE-FRIENDLY TABLE OF CONTENTS

CERTIFIED
FINANCIAL
PLANNER"

CERTIFICATE
PROGRAM

SPECIAL REPORT
The Bole of S¢l

Northwestern
PROFFESSHMAL STUDES

EGISTER NOW >




JOURNAL FULL PAGE-SKYSCRAPER SANDWICH

FPA will 'sandwich’ content between your brand with
a full-page ad and skyscraper placement.

Specifications: MONEY

MATTERS,
SIMPLIFIED

e See guidance for skyscraper ad and full-page ad.
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TAP HERE % FOR &M OMLIME MODILE-FRIENDLY TADLE OF COMTENTS
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BENJERIAGEE
THE POWER OF
PLANNING &
MARKETING

Today, clients expect more. Differentiate your
practice with client and advisor experiences
designed to promote engagement and build trust

The right bach baols will equip you ko deliwear the righl massage, al the right times,
ta thia right people With a streamiined, cland-cantnc approach, you'l empowar
peaph: to actively engage and participate in their financial planning journey:
wihilbs wou grow your Business.




JOURNAL ADVERTORIAL

SpeCificationS: e ) "_’i . Mfﬁzehgnkeymhﬁsﬁrgiﬂsofnmfushm
: : : : B Y\t is the AHA e o o
e Delivered in a high-resolution PDF format. . Frofsssional

A dvisor N e tw.nr k? Receive the latest tax and legislation news on giving.

e Cannot look like a Journal article.
e Cannot be Whitman font. W o domors chosse the American
e Must be 1or 3 columns per page. arleasel i cnmderl
e Must be labeled as “Advertorial” or "Sponsored e o

Content” in small text at the top or bottom of the page.

H . Connect with clients on a deeper level. : : :
) S |1Ze: _ Showing _grﬁtrtude witha
; ! personalized touch.

o Full page: 7.96" x 10.46".
o Spread: 16.56"x 10.46".
e Provide alink with or without UTM to your website

Join the Network now at Heart.org/A
Together, we will save more lives.

and/or content.




JOURNAL TITLE SPONSORSHIP

Catch the attention of FPA members with a mini takeover ———— e e
of the monthly issue. " J-OUI'I'IE':]I I |

Financial Planning

_Effective Interventions
4 to Increase Clients

Package Includes: o | m—
!.-‘ P i

JEN '3

! Journal,

| Financial Planning
oo

e Yourlogoisdisplayed onthe issue cover.

e Premium two-page ad spread placed on the inside
front cover.

e One full-page ad.

e [hree skyscraper banner ads.

e "‘Powered by” branding in up to four “Weekly Wrap”
emails sent to all members throughout month.

Y,

$10,000

$16,000+ value!
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JOURNAL SPECIAL REPORT

Semig iy Sy | S o ———

Build a package of curated content focused on your area of B ;
interest. Special Reports include a mix of Journal articles and o el o s
your thought leadership.

Package Includes:

e Uptofour pieces of company-developed content.

e Company logo on Special Report in marketing materials.

e "Powered by" branding in up to three "Weekly Wrap” emails.

e "Powered by" branding at the top of the Special Report $7,500
landing page.

$13,500+ value!




JOURNAL NEXT GENERATION PLANNER

The FPA Next Generation Planner is a multi-article special
section for new planners and career changers within each

Journal issue.

Package Includes:

e Premium logo placement on the lead page.

e One full-page ad opposite the lead page of the section.

e One full-page ad at the end of the section.

e [wo skyscraper ads within the section.

e "Powered by” positioning alongside content shared in up
to three "Weekly Wrap” emails within the month.

$5,000

S11,500+ value!
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Networking
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Impact of Financial Planning

Succession Planning

Business Development
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Serving a Diverse Industry

Building a Niche
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JOURNAL EMAIL ADS — NEW!

Monthly e-newsletter sent to 15,000+ FPA members with
an 18% open rate and 3% click rate.

Specifications:

e Includes atitle and 30-word description, call to action,

and link to your content.
e Sent the first week of the month, to correspond with

the release of that month's Journal.




JOURNAL REPRINTS

Purchase reprints of an article or research paper through
Wright's Media to share at your exhibit booth or mail to
prospects.

Contact info@wrightsmedia.com to learn more!

Bonus! Include

your ad in the
reprint!
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JOURNAL PRODUCTION SCHEDULE
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LET'S CONNECT!

FPA is proud to be a partnerin planning for our

members, and we look forward to being your W=
partnerin helping drive awareness of your brand

among the financial planning community.

AMY WOODWARD CORUM

Managing Director, Strategic Partnerships
Financial Planning Association

If FPA’s publications are a fit for you, or you have
otherideas you want to explore, please contact us. '

acorum@onefpa.org 303-867-7155

(3)

We are eager to partner with you!




